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marketingis  problemebi

marketingi socialur qselebSi: 

Tanamedrove tendenciebi da 

perspeqtivebi
Teona griSikaSvili

stu-s doqtoranti
reziume

ganixileba socialuri qselebis mar-

ketingis (SMM) ganviTarebis realuri 
mimarTulebebi: onlainis da of-lainis 
gaerTianeba, situaciuri SMM, CarTulo-

bis mniSvnelobis gazrda. mocemulia pop-
ularuli socialuri qselebis ganviTare-

bis dinamika. gamovlenilia momxmareblis 
mxridan warmoqmnili video Sinaarsisad-

mi (video-kontenti) mzardi interesi, rac 
aucilebeli da sakmarisia virusul vid-

eoze dafuZnebuli sareklamo kampaniebis 
gansaxorcieleblad. socialuri qselebis 
momxmarebelTa struqturisa da Semadgen-

lobis analizma demografiuli (sqesi, asa-

ki, geografia) da raodenobrivi maxasiaTe-

blebis mixedviT (yovelTviuri auditoria, 

aqtiuri momxmareblebis raodenoba) samizne 

jgufebis mimarTulebiTi onlain-komunik-

aciebis marketingis Catarebis saSualeba 

mogvca. agreTve Catarebulia qselis piro-

biTi segmentacia.

sakvanZo sityvebi: socialuri market-

ingi, momxmareblis raodenoba, socialuri 

qselebi.

ZiriTadi teqsti 

socialuri qselebis sawyisi funqcias 
warmoadgens kavSirebis aRdgena: isini Seiqm-
na imisTvis, rom momxmareblebma sakuTri 
Zveli megobrebi onlain reJimSi ipovnon. ma-
gram dRes socialurma qselebma Seicvales 
ganviTarebis veqtori. axla isini ufro me-
tad asruleben pirovnebis onlain warmomad-
genlobis rols. aRniSnuli gavlenas axdens 
momxmareblis qcevaze da maT saWiroebebze. 

amitom amisaTvis saWiroa axali servisebi. 
bolodroindel axal gamogonebebze ukve 
didi moTxovna SeiniSneba. es aris infor-
maciis Zebna, failebis Senaxva, suraTebis 
(gamosaxulebebis) redaqtireba, socialur 
qselebSi blogebis warmarTvis SesaZleblo-

ba, geosocialuri servisebi.
mravali momxmareblisTvis, socialu-

ri qselebi TiTqmis internetis sinonimia. 

aRniSnuli kargi niadagia marketingisTvis. 

da es gasaTvaliswinebelia marketingu-

li sakomunikacio kampaniebis SemuSavebis 

dros.

dRes socialur qselebSi brendis 

SemuSavebisa da popularizaciis strate-

giebs aranakleb yuradReba eqceva, vidre 
SEO-s (Search Engine Optimization - saZiebo sait-
ebis optimizacia) - dawinaurebas, popular-

izacias da konteqstur reklamas. mocemuli 

instrumentis daxmarebiT ufro advilia 

auditoriasTan komunikacia, WOW-efeq-
tis Seqmna da uaryofiT gamoxmaurebebTan 

brZola.

2015 wels miRebul iqna SMM–is Semde-

gi yvelaze mniSvnelovani da aqtualuri 

mimarTulebebi:

- on-lainis da of-lainis gaerTiane-

ba. socialur qselebSi kompaniis of-lain 
RonisZiebebze momxmareblebis mozidva 
ufro advili xdeba. da piriqiT, of-lain 
movlenis auditorias SeuZlia movides so-
cialur qselebSi da gamoiweros brendis si-
axleebi. Tavad RonisZieba xdeba SesaniSnavi 
sainformacio mizezi socialur qselebSi 
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publikaciis gamosaqveyneblad;

- situaciuri SMM. yvelaze popularu-

li xdeba virusuli Semadgeneli (kontenti), 
romelic mibmulia informaciul mizezTan 
an internetSi aqtiurad ganxilul movle-

nasTan. brendis saintereso kreativi SeiZle-

ba myisierad gavrceldes socialur qseleb-

Si da miipyros milionobiT momxmareblis 
yuradReba;

- CarTulobis mniSvnelobis zrda. SMM-i 
aRar warmoadgens xelSemwyob damatebiT in-
struments, aramed gadaiqca mTavar saSuale-

bad. brendebi ufro da ufro met yuradRe-
bas aqceven socialur qselebSi auditoriis 
mozidvas, ormxriv komunikaciis Seqmnas da 
loialobis programebis Semcvel interaqti-
ul aqtivobebs.

warsuls bardeba situacia, rodesac 

damkveTi fuls „potenciur“ SedegSi ixdi-

da. sareklamo kampaniebisTvis biujeti Sem-

cirebulia, radgan kompaniebs surT miiRon 

ukugeba TiToeul investirebul dolarze. 

socialurma qselebma unda daamtkicon sa-

kuTari efeqturoba. Cndeba axali metrike-

bi, magaliTad, CPE (Cost Per Engagement), sad-
ac reklamis damkveTi ixdis ara reklamebis 

CvenebaSi, aramed momxmareblis sareklamo 

SetyobinebasTan urTierTqmedebis SemTx-

vevaSi. lidebis generacia da konversia - es 

aris 2015 wels SMM ganyofilebebis ZiriT-

adi maCveneblebi.

2018 wlis ianvris monacemebze 
dayrdnobiT, saqarTveloSi socialuri 

qselebis popularoba mudmivad izrdeba. aq-

tiuri angariSebis (eqaunTebis) ricxvi 2015 

wlis ianvarTan SedarebiT gaizarda 10%-

iT. metic, momxmareblebma daiwyes ufro 

meti drois xarjva qselebSi - saSualod 2 

saaTi 38 wuTi yoveldRiurad, rac 42 wT-iT 

metia vidre 2015 wels.

2018 wels mobiluri socialuri 

qselebis auditoria gaizarda 1.5-jer, 

2015 welTan SedarebiT. 2015 wels, „kod-

noklaskikebSi“ myof momxmarebelTa 47% 

socialur qselSi mxolod smartfonis 

an planSetis saSualebiT Sedioda. ukve 

momxmarebelTa 27% yidulobs saqonels 

smartfonebis saSualebiT da maTi ricx-

vi kvlavac izrdeba. mobiluri trafikis 

zrdis draiverebad gvevlineba: gayiduli 

smartfonebis raodenobis zrda, smartfo-

nis saSualo fasis Semcireba da mobiluri 

internetis muSaobis maCveneblebis gaum-

jobeseba. 

socialuri qselebis momxmarebelTa 

struqtura da Semadgenloba

mTlianobaSi, socialuri qselebis 

umetesobisaTvis auditoriis genderuli 

Semadgenloba daaxloebiT erTnairia da 

warmoadgens Tanabar proporcias mamakac 

da qal momxmareblebs Soris. socialuri 

qselebis momxmarebelTa asakobrivi para-

metrebis Sesaxeb kvlevebi kidev erTxel 

adastureben, rom unda moxdes bevri sayov-
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elTaod dadgenili monacemis gadamowmeba.

ganxiluli socialuri qselebis momx-

marebelTa didi umravlesoba 24 welze 

meti asakisaa da es tendencia vrceldeba 

yvela msgavs saitebze. sxvadasxva Semosav-

lis mqone adamianebis motivebis veqtorebi 

mosalodnelad prognozirebadia fasda-

klebis, an „klubSi gawevrianebis“ mimar-

TulebiT, anu xdeba TviTgamoxatva da 

garkveuli jgufis wevrebis mimarT kuTv-

nilebis gamovlena (ra Tqma unda, es mo-

tivebi urTierTgamomricxavi ar aris).

gamokvlevam, romelSic gaTvalis-

winebulia respodentebis sqesi, gviCvena, 

rom fasdaklebebi da specialuri SeTava-

zebebi ufro sainteresoa qalebisTvis. 

xolo mosaxleobis orive sqesi daaxloebiT 
Tanabrad avlens brendisadmi siyvaruls.

rac Seexeba socialuri mediis mimarT 
upiratesobis miniWebas, gamokvleva aCvenebs, 
rom Facebook uyvars yvelas, xolo sxva so-
cialuri qselebis auditoria gansxvavdeba 
Semosavlebis TvalsazrisiT: mdidari momx-
mareblebi ufro metad midrekilebi arian 
Linkedin-is da Twitter- isken, xolo ufro nak-
lebad mdidrebi - Myspase-is erTgulebi ar-
ian.

amJamad yvela qarTul socialur qselSi 
- „Fasebook“, „odnoklasnikebi“ aqtiurad iy-
ideba. magaliTad, am droisTvis „odnoklas-

nikebis“ socialur qselSi arsebobs erTnax-

evar milionze meti savaWro jgufi.
imis miuxedavad, rom kompanias SeuZlia 

Fasebook-is sakuTar gverdze yavdes asobiT 
aTasi gamomweri, magram amJamad imisTvis, 
rom momxmareblebis maqsimalurma raodeno-
bam daaTvalieros es Tu is posti (infroma-
cia), maT unda gadaixadon garkveuli Tanxa. 
aRniSnuli xdeba seriozuli problema im 
biznesisTvis, romelic iyenebs socialur 
qsels marketinguli miznebisaTvis: kerZod 
gaizrdeba fasiani Setyobinebebis moTxov-

na da, Sedegad, es gamoiwvevs fasebis poli-

tikis cvlilebas da reklamirebis fasebis 
zrdas. 2018 wels „feisbuqze“ reklamis fase-
bi 2017 welTan SedarebiT 10%-iT gaizarda. 
mosalodnelia, rom es tendencia SemdegSic 
gagrZeldeba.

Twitter-tviteri axdens axali sarekla-

mo instrumentebis testirebas, romlebic 
daakmayofileben mcire da saSualo bizne-
sis saWiroebebs. amrigad, axali faswarmo-
qmnis politika gulisxmobs, rom reklamis 
ganmcxadebels SeeZleba mouwios garkveuli 
momxmareblis garkveul qmedebaSi gadaxda; 
magaliTad, ganacxadis danarTis daregis-
trirebisTvis an instalaciisTvis, da ara 
mxolod „daklikvisTvis“ da „retvitisT-

vis“, rac xSirad ar Seesabameba kompaniebis 
marketingul miznebs. miuxedavad imisa, rom 
reklamisTvis gadaxdis es meqanizmi beta re-
JimSia, mosalodnelia, rom aseTi sareklamo 
modeli moewonebaT mcire biznesis mflo-

belebs, romlebic miCveulebi arian gadaixa-
don SedegebSi da ara socialur qselebSi 
brendis xilvadobisTvis.

amJamad Instagram- Si ar Cans zrdis tem-
pebis Senelebis araviTari niSnebi. amis saw-
inaaRmdegod, TveSi 200 milionze meti momx-
mareblis pirobebSi, socialuri qseli sul 
ufro metad izidavs marketologebs, ro-

gorc produqtis popularizaciis vizualu-

ri kontentis Semcvel instruments.
Social Media Marketing Industry – „socialu-

ri mediis marketingis industriis“ angariS-
gebis Tanaxmad, marketologebis 42% gegmavs 
platformis gamoyenebis gazrdas. 

rigi wlebis ganmavlobaSi, b2b marke-

tologebis warmomadgenlebma sakuTri 
arCevani gaakeTes Linkedin-is sasargeblod. 
mosalodnelia, rom Linkedin-sa da sxva so-
cialur qselebs Soris ufskruli mxolod 
gafarTovdeba da Linkedin-i marketologebis 
mier moTxovnil qselebs Soris gadaaswrebs 
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Facebook– sa da Twitter-s b2b– Si.
krizisma gavlena iqonia ekonomikis sx-

vadasxva sferoze, maT Soris onlain bi-

znesze. amasTan dakavSirebiT, Cven SegviZlia 
aRvniSnoT kompania J’son&PartnersConsulting–
is prognozis sizuste, romelic 2018 wels 
internet-vaWrobis bazris moculobis 5%–
ian Semcirebas varaudobda. SeiZleba meore 
prognozis WeSmaritebis Sesaxebac viqonioT 
imedi. amgvarad, analitikosebis molodin-

ia, rom bazari dastabilurdeba 2021 wlis 
bolosTvis, xolo welis bolos zrda 20 % 
iqneba.

imisaTvis, rom maqsimalurad gaizard-
os gayidvebi socialur qselebSi da aR-

niSnuli qmedeba marTlac ganxorcieldes, 
aucilebel pirobas warmoadgens produq-

tis unikaluroba. yvelaze didi moTxovna 
aris xelnakeT produqtebze, romlebsac 
ostatebi qmnian specialurad momxmareb-

lis SekveTisTvis mixedviT an erTeuli eg-
zemplaris saxiT. socialur qselebSi Sesa-
Zlebelia gayidos Cveulebrivi saqonelic, 
magram mxolod mniSvnelovani socialuri 
fasdaklebis SemTxvevaSi.

socialur qselebSi izrdeba savaWro 
klubebis raodenoba, rogorc wvimis Semdeg 
sokoebi, romlebSic, garda tansacmlisa, 
popularobiT sargeblobs teqnikac da ga-
jetebic. imisaTvis rom gayidvebis menej-

mentis meSveobiT maqsimalurad gaizardos 
gayidvebis Sedegebi, momxmareblebs sTava-

zoben savaWro klubebs, romlebSic maT 
raime SeiZines; agreTve reklamirebas uwev-
en klubebs nacnobebsa da megobrebs Soris, 
raTa momdevno mniSvnelovani fasdaklebis 
dros moaxdinon Sesyidvebi. 

yvelaze momgebiania saqonlis gayidva 
socialur qselebSi 50-500 dolaris fasebis 
diapazonSi, radgan Zalian Znelia saqonlis 
ufro Zvirad gayidva, xolo ufro iafad gay-
idva ar aris momgebiani saqonlis A wertil-

idan B wertilamde mitanis gamo.
kompania Synovate Comcon–ma, OnLife–Tan 

erTad, Caatares gamokiTxva onlain myid-

velebTan da Seadgines amJamad qselSi on-
lain gayidvaSi myofi Semdegi popularuli 
kategoriebis produqtebis TOP-xuTeuli.

1.	 tansacmeli da fexsacmeli: onlain 

myidvelTa 41%-s am kategoriaSi Ses-

yidvebi urCevnia;

2.	 sunamoebi da kosmetika: momxmarebel-

Ta 28% yidulobs am kategoriis pro-

duqtebs internetSi;

3.	 sayofacxovrebo teqnika da eleq-

tronika: myidvelebis zustad meo-

Txeds urCevniaT SeiZinon saWiro 

produqtebi onlain maRaziebSi. 

aRsaniSnavia, rom myidvelebis am 

kategoriam sagrZnoblad dakarga 

poziciebi winamorbed krizisul 

periodTan SedarebiT.

4.	 mza kerZebis miwodeba kafeebidan da 

restornebidan: qseluri momxmareb-

lebis 24 % iyenebs am servisebs.

5.	 produqtebi bavSvebisTvis: am katego-

riis produqtebi SekveTilia momxma-

reblebis 20%-is mier. aRsaniSnavia, 

rom es xuTi produqti pirvelad ga-

moCnda internet gayidvebis mowinave 

xuTeulSi.

Seicvala momxmareblis qcevac. swored 

am momxmareblebis naxevari acxadebs, rom 

isini mTlianad endobian onlain maRaziebs 

da dauyovnebliv axdenen Sesyidvebs maTSi. 

im momxmareblebis ricxvi, romlebic pirvel 
rigSi SearCevs produqts onlain maRaziaSi, 
xolo Semdeg midis sacalo maRaziaSi, rom 
„xeliT Seexos saqonels“ da Semdeg SeiZinos, 
Semcirda 25-dan 20% -mde. da piriqiT - 33%-
dan 36%-mde gaizarda imaTi ricxvi, vinc jer 
maRaziaSi SearCia saqoneli, Semdeg ki inter-
net maRaziaSi iyida fasdaklebiT.

Teona  griSikaSvili
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daskvna

myidvelTa 16 % tradiciuli maRaziebis 

erTguli rCeba. amasTan, gamokiTxulTa 

daaxloebiT naxevari (49 %) miiCnevs, rom 

interneti produqciis Sesaxeb informaci-

is saukeTeso wyaroa, 28 % iyenebs mas sxva-

dasxva servisebs fasebis Sesadareblad, 15 

% - socialur qselebs produqciis Sesaxeb 

informaciis mosapoveblad, 22% - Tematuri 

forumebis wevria.

bolo dros bevri internet maRazia 

afarToebs produqciis asortiments hip-

er-marketebis donemde. darwmunebulobis 

maRal xarisxiT SegviZlia viwinaswarme-

tyveloT aRniSnuli trendis gagrZeleba 

da hiper-marketebis wilis TandaTanobiTi 

zrda bazris saerTo struqturaSi.
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Social Media Marketing: Contemporary Trends and Perspectives

Teona Grishikashvili
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Summary

The real trends of social network marketing (SMM) development are discussed: merging online 
and offline, situational SMM, increasing the importance of engagement. The development dynamics 
of popular social networks are given. There is a growing interest in user-generated video content 
(video content), which is necessary and sufficient for viral video-based advertising campaigns. 
Analyzing the structure and composition of social networking users by demographics (gender, age, 
geography) and quantitative characteristics (monthly audience, number of active users) allowed us to 
identify targeted online target-market marketing communications. Conditional segmentation of the 
network is also performed.

Keywords: Social Marketing, Quantity of Users, Social Networks.
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