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Social Media Marketing: Contemporary Trends and Perspectives

Teona Grishikashvili

PhD student at Georgian Technical University

Summary

The real trends of social network marketing (SMM) development are discussed: merging online
and offline, situational SMM, increasing the importance of engagement. The development dynamics
of popular social networks are given. There is a growing interest in user-generated video content
(video content), which is necessary and sufficient for viral video-based advertising campaigns.
Analyzing the structure and composition of social networking users by demographics (gender, age,
geography) and quantitative characteristics (monthly audience, number of active users) allowed us to
identify targeted online target-market marketing communications. Conditional segmentation of the
network is also performed.

Keywords: Social Marketing, Quantity of Users, Social Networks.

be@gosgado g30m6mogs 50
XXI bs93960l 5@ aseaco 3G@mdangdgdo. Ne 1. 2020



